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On Wednesday 22" October at the 2008 Australian/New Zealand POPAI Marketing at Reta il Awards ,
Creative Instore Solutions were awarded an unprecedented 9 awards across all categories, including the Semi-
Permanent Display of the Year for their ingenious Twisties Big Mouth Display.

Following on from their major award win of Display of the Year for their Red Bull Refuel Bowser at the North
American POPAI Awards in March 2008, Creative Instore Solutions have again shown that pushing boundaries
works. In total CIS brought home 3 Gold, 3 Silver and 2 Bronze, as well as the Semi-Permanent Display of the
Year.

The annual POPAI Awards recognise the most innovative and effective marketing at retail displays that lift sales
and engage shoppers. The gala ceremony held at the AJC Randwick Racecourse in Sydney, saw CIS’s
innovative approach to point of purchase design recognised by their peers as well as marking major
achievements for their clients PepsiCo Australia, Cadbury Schweppes Australia and Pernod Ricard.

for PepsiCo Australia (Semi-Permanent) for PepsiCo Australia (Semi-Permanent)
- Display of the Year - GOLD Retail Food Outlets
- GOLD Convenience & Route Stores

for PepsiCo Australia (Semi-Permanent) for PepsiCo Australia (Permanent)
- GOLD Liquor Retailers - SILVER Convenience & Route Stores
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for Cadbury Schweppes (Permanent) for PepsiCo Australia (Semi-Permanent)
- SILVER Services & Lifestyle Providers - SILVER Retail Food Outlets

COOL RiDGE

for Pernod Ricard (Semi-Permanent) for Cadbury Schweppes (Semi-Permanent)
- BRONZE Liguor Retailers - BRONZE Convenience & Route Stores

The Twisties Big Mouth Display for PepsiCo Australia won both the Semi-Permanent Display of the Year and
the GOLD Award for Convenience & Route Stores |, establishing the design as the quintessential semi-
permanent display for the year.

It's unique and fun look clearly works with retailers as all units were placed in-store within 6 months of roll-out,
with a second roll-out for all BP petrol stations across the nation occurring through October. Consumers were also
clearly taken with the design, as initial sales results recorded a record breaking result for an established brand.

The Red Rock Deli Wine & Snack Display for PepsiCo Australia won GOLD in the Liquor Retailers
(Semi-Permanent) category for its premium design and marriage of boutique wine with the new range of Red
Rock Deli Olive Oil snacks. The high-end style of the display encouraged Fosters to form a strategic alliance with
their brand T'Gallant, creating an immediate relationship for shoppers between purchasing wine and the
appropriate gourmet snack.

The unique display has successfully seen the growth of Red Rock Deli products across licensed

outlets increase, with linked sales of both wine and chips creating positive incremental sales for
retailers.
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The Smith’s Fridge Topper Counter Display for PepsiCo Australia also won GOLD in the Retail Food
Outlets (Semi-Permanent) category, for its simple but effective design that successfully moved the traditional
location of chip packets from behind the counter to be positioned on top of fridges or sandwich shelves,
encouraging increases in overall sales for all # & #

This initial success then prompted a roll-out of the Fridge Topper to all Caltex Petrol Stations across
the nation, to support their snack and drink promotions.

Creative Instore Solutions are extremely excited to have been recognised by the 2008 POPAI Marketing at
Retail Awards as being experts in their field for producing effective and interesting POP designs that sell.

MEDIA ENOQUIRIES: Susan Hoerlein t: 02 8354 1830 m: 0422 553 343 e: susan@tsuki.com.au

ABOUT CREATIVE INSTORE SOLUTIONS

began in 1995 in Australia as a small boutiqgue powerhouse that blends creativity with
structural engineering to conceive designs that sell. It's a winning combination that has enabled them to develop a
blue chip client base. now have offices around the world in China, North America and
Europe with a global network of design, manufacturing and logistics.

are internationally recognised as a highly innovative design organisation who is
proactively customer focused and exceptionally efficient and effective at supplying point of sale (merchandising)
solutions. Their team of creative experts conceive and execute concepts that hit the heartland of the brand and
transcend cultural boundaries.

“One of the key cornerstones of our success is the team we have built around us. We have blue
sky designers who work hand in hand with structural engineering designers and production
planning teams. This combination ensures our clients are offered designs that not only move the
brand closer to the emotional equity of the brand owner, but offer sustainable designs that can
be manufactured cost effectively on small or large runs.”

Steve Howell — Managing Director Creative Instore S olutions

Award winning work includes the Twisties Big Mouth display and the Red Bull Refuel Bowser cooler unit, as well
as the Smith’s Fridge Topper counter display, Red Rock Deli Wine & Snack display, Chupa Chups
counter unit, Grain Waves modular display, Sakata Barrel display, Cool Ridge ambient stand, Kahlua permanent
unit, Microsoft Vista & Office launch display, PepsiCo Flat Pack Rack, Pernod Ricard Mini Wine counter, Nobby's
Nuts counter unit, Panasonic batteries unit, and the Trebor 24/7 Permanent Rage.
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